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2019  SECOND QUARTER RESULTS 

HIGHLIGHTS  

Continued Evolution of the Mobile and Ultra -Broadband Base  

¶ Postpaid customer base reached 38.8% of the total base, up by 11.8% YoY; 

¶ TIM Live's UBB customer base grew 19.7% YoY, totaling 507k connections;  

¶ Mobile ARPU maintained a solid advance of 5.8% YoY, reaching R$ 23.2; 

¶ TIM Live ARPU posted robust growth of 7.8%, reaching R$ 78.0. 

Infrastructure Development for a Better Client Exper ience  

¶ Leader in 4G coverage spanning 3,321 cities and utilizing multiple frequencies (700 MHz, 1.8 GHz, 2.1 GHz 

and 2.5 GHz) in order to grow capacity;  

¶ VoLTE technology available in more than 3,200 cities, improving voice user experience; 

¶ Accelerating the expansion of FTTH with 1.6 million homes covered by fiber optic in 17 cities as of June. 

Revenue s Advance with Cost Efficiency delivered Solid EBITDA Growth, despite a still challenging 

external environment  

¶ Services Revenue s rose 2.4% YoY; with Mobile seeing a 1.9% increase and Fixed up 11.3%; 

¶ TIM Live R evenue s rose 30.6% YoY, maintaining a fast growth;  

¶ Normalized Costs and Expenses *  virtually flat  (+0.2% YoY) , demonstrating an efficient approach to cost 

control;  

¶ Normalized EBITDA* maintained  its  solid evolution at 6.2% YoY;  

¶ Normalized EBITDA Margin* reached 37.9%, maintaining the YoY pace of expansion (+1.4 p.p.); 

¶ R$ 2.9  bln  (principal + monetary correction) booked as tax credit  from a favorable court decision to 

exclude the ICMS from the calculation basis of PIS/COFINS; 

¶ Normalized Net Income expanded 26% YoY, totaling R$ 423 million;  

¶ Shareholders remuneration:  announcement of the first R$ 369 million tranche of Interest on Equity out of ~R$ 1 

billion estimated for 2019.  

 

 

 
*Operating Costs and EBITDA normalized based on -R$ 1,494 million in 2Q19, +R$ 1.5 million in 1Q19, +R$ 1.1 million in 2Q18 and +R$ 220,000 in 1Q18. Net income also normalized by -R$ 185 

million in 2Q19 and +R$ 30 million in 1Q19.  

 

Conference Call in English:  Conference Call in Portuguese:  

July 31, 2019 at:  
10:00 a.m. Brasilia Time 
09:00 a.m. US (NY) 
 
Tel.: +1 646 828 8246 (US) 
+55 11 3193 -1001 or +55 11 2820 -4001 (Brazil) 
+1 800 492 -3904 (other countries)  
Code: TIM 

July 31, 2019 at:  
10:00 a.m. Brasilia Time 
09:00 a.m. US (NY) 
 
Simultaneous translation from English to Portuguese available 
via webcast only. 

2Q19 2Q18 % YoY 1Q19 % QoQ 6M19 6M18 % YoY

Mobile Customer Base ('000) 54,972      56,554      -2.8% 55,083      -0.2% 54,972      56,554      -2.8%

Prepaid 33,644      37,474      -10.2% 34,504      -2.5% 33,644      37,474      -10.2%

Postpaid 21,327      19,080      11.8% 20,579      3.6% 21,327      19,080      11.8%

4G Users Base ('000) 36,333      31,313      16.0% 35,580      2.1% 36,333      31,313      16.0%

TIM Live Customer Base ('000) 507          423          19.7% 486          4.3% 507          423          19.7%

Net Revenues 4,263        4,163        2.4% 4,191        1.7% 8,454        8,282        2.1%

Services Revenues 4,063        3,968        2.4% 4,024        1.0% 8,088        7,954        1.7%

Mobile Service 3,833        3,761        1.9% 3,795        1.0% 7,629        7,542        1.1%

Fixed Service 230          207          11.3% 229          0.3% 459          412          11.5%

Normalized* Operating Expenses (2,646)      (2,641)      0.2% (2,694)      -1.8% (5,340)      (5,339)      0.0%

Normalized* EBITDA 1,616        1,522        6.2% 1,497        8.0% 3,113        2,943        5.8%

Normalized* EBITDA Margin 37.9% 36.6% 1.4p.p. 35.7% 2.2p.p. 36.8% 35.5% 1.3p.p.

Normalized* Net Income 423          336          26.0% 251          68.2% 674          581          16.0%

Capex (Ex-licenses aquisition) 945          981          -3.7% 650          45.4% 1,595        1,594        0.1%
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FINANCIAL PERFORMANCE (EXCLUDING EFFECTS OF IFRS  16  AND INCLUDING EFFEC TS OF IFRS  9  AND 

15)  
 

OPERATING REVENUES 

 

 
 

In 6M19, Net Revenues amounted to R$ 8,454 million, a 2.1% increase YoY underpinned by Services Net 

Revenues which advanced 1.7% ï Mobile Service rising 1.1% YoY and Fixed Service up by 11.5% YoY ï 

and by the 11.5% YoY expansion of Products Net Revenues. 

 

In 2Q19, Total Gross Revenues increased 5.8% YoY, 

exceeding Net Revenues growth.  This dynamic is 

explained for another quarter by increased discounts for 

customers. In addition to the loyalty strategy and intra -

segment migration, the discount levels are being 

affected by competition in the industry.  

 

 

 

Mobile Segment Details (net of taxes and deductions):  

Mobile Service  Revenues (MSR) reached R$ 3,833 million in 2Q19, growth of 1.9 % compared to 

the same quarter of the previous year.  The expansion is mainly due to the Mobile  ARPU dynamic 

(Average Monthly Revenue s per User) whic h rose 5.8% YoY and reached R$ 23.2, mostly 

influenced by the migration to higher value plans.   

 

The segments' ARPU, which exclude revenues of "non-TIM" clients and other mobile revenues, rose in 

prepaid by 2 .9% YoY (R$ 11.6) and dropped in postpaid (ex -M2M) by 1.9% YoY (R$ 42.8) with 

better performances compared to 1Q19.  

 

2Q19 2Q18 % YoY 1Q19 % QoQ 6M19 6M18 % YoY

R$ million
Net Revenues 4,263      4,163      2.4% 4,191      1.7% 8,454      8,282      2.1%

Services Revenues 4,063      3,968      2.4% 4,024      1.0% 8,088      7,954      1.7%
Mobile Service 3,833      3,761      1.9% 3,795      1.0% 7,629      7,542      1.1%

Client Generated 3,504        3,460        1.3% 3,506        -0.1% 7,010        6,887        1.8%
Interconnection 105          162          -35.4% 139          -24.2% 244          360          -32.4%
Others 224          139          62.0% 151          49.0% 375          296          26.9%

Fixed Service 230         207         11.3% 229         0.3% 459         412         11.5%
of which TIM Live 115          88            30.6% 112          2.6% 227          171          32.7%

Product Revenues 199         195         2.4% 166         19.8% 366         328         11.5%

DESCRIPTION

In 2Q19, Net Revenues  reached  R$ 4 ,263 million , up by  2.4% compared to the second 

quarter of 2018. For another quarter, we posted growth in all segments: Mobile Service, Fixed 

Service and Products. Net Revenue s from Services  rose  2.4% YoY in  2Q19 , accelerating slightly 

from 1Q19 despite the challenging macroeconomic environment and intense competition. Net Revenues 

from Products expanded 2.4% YoY in 2Q19. 

5.6%

3.2%

4.9%

0.6% 1.6%

7.6%
6.8%

9.5%

4.8%
5.8%

5.6%

3.9%

4.7% 1.7%
2.4%

2Q18 3Q18 4Q18 1Q19 2Q19

Gross Revenues Ex-Discounts Gross Revenues Net Revenues

Gross Revs. ex - Discount vs. Total Gross vs. Net
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Breakdown of each segment:  

 

(i)  In the postpaid segment:  (i) positive impact, however limited by the incid ence of discounts, of 

the price-up of part of the B2C plans in February 2019, (ii) good dynamic in intra -segment 

migrations (Controle ï Pure postpaid +8% YoY), and (iii) good performance in the acquisition of 

new postpaid lines (+18% YoY). Combining these effects, Postpaid Revenues grew 4.7% YoY. 

 

(ii)  In the prepaid segment:  TIM Pré-Top offer keeps contributing to ease the structural pace of 

revenues decline in the segment, with higher spending  by recharger clients (+ 2.9% YoY). The 

combination of these effects decreased the Prepaid Revenues by 8.7% YoY, a slowdown in the 

rate of decline compared to past quarters. 

 

CGR (Revenues from Voice, Data & Content) advanced 1.3% YoY in 2Q19, an expansion limited by the 

challenging macroeconomic environment, with a slow recovery, reflected in 14 downward revisions to GDP 

growth1 and low consumer confidence2. In addition to the f iercer competitive environment, mainly in the 

prepaid segment. 

 

 
Interconnection Revenues (ITX) maintained a downward trajectory and in 

2Q19 posted a 35.4% reduction YoY, reflecting the impact of the latest 

VU-M tariff (Mobile Termination Rate) cut by approximately 50% (from 

~R$ 0.03 to ~R$ 0.01 ) and a lower incoming tr affic growth.  The incidence 

of VU-M on Net Service Revenues reached 2.0% in the quarter. 

 

 
 

Other Revenues grew 62% YoY in 2Q19. This line is still impacted by revenues generated from network 

sharing and swap agreements, whose volume has been increasing significantly. These initiatives are 

aligned with the strategy to expand fiber  infrastructure (backbone and backhaul) with efficient investment 

allocation and operating costs. In this line item are also booked cancellation fees from postpaid clients 

disconnected during their lock-up period.  

 

 

                                                 
1 A Bacen Focus survey showed a prospect of GDP falling by 2.5% in January 2019 to approximately 0.9% in June 2019. 
2 The Consumer Confidence Index (ñICCò - FGV) fell 8.4% year to date. There was a 2.2% advance in June compared to the prior month, interrupting a sequence 

of four consecutive declines. Despite the increase, the index remains at a low level historically.  
 

2.9%

1.6%

2Q191Q19

Prepaid ARPU 
Growth
(R$; YoY)

11.611.6
ARPU
(R$)

-1.9%
-2.8%

2Q191Q19

Postpaid ex -M2M 

ARPU Growth
(R$; YoY)

42.6 42.8

3.2%

2.0%

2Q18 2Q19

MTR Exposure on Revenues
(% over Net Service Revenues)
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Breakdown of Fixed Segment (net of taxes and deductions):  

Fixed Service Revenues totaled R$ 230 million in the 

quarter, an 11.3% increase from 2Q18. This 

performance mostly reflects the growth of TIM Live, which 

in 2Q19 rose 30.6% YoY and accounts for approximately 

half of fixed service revenues. During the quarter, the 

company expanded its FTTH coverage to five new cities. TIM 

Live is currently present in 19 cities (including 5 capitals) 

and will further expand its coverage in the coming months.  

The remaining services in the fixed segment dropped 3% 

YoY, paring the losses compared to 1Q19 (-4,1%) . 

 

ARPU (Average Monthly Revenue s per User) for TIM Live was R$ 78.0, 

7.8% higher than 2Q18. The performance is explained by the growing 

penetration of high -value offers, with faster speeds and the expansion of the 

content offer after the launch of FTTH plans portfolio in April 2018.   

 

Detailing Handsets and Devices (net of taxes and deductions):  

Reve nue s from Products was 2 .4% higher YoY this quarter.  The positive performance is due to 

reduced discounts and a better sales mix contributing to a higher average handset price, offsetting the 

11% reduction in the volume of handsets sold. Smartphone penetration in the base for June 2019 rose to 

87% (+2.9 p.p . YoY). 
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44.3%

48.8% 48.8%
49.9%

2Q18 3Q18 4Q18 1Q19 2Q19

Contribution of Live on Fixed Revenues

72.3

78.0

2Q18 2Q19
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OPERATING COSTS AND EXPENSES 
 

 
*Operating Costs normalized by adjustments to the sale-leaseback contract of towers (+R$ 11,000 in 2Q19, +R$ 1.5 million in 1Q19,  +R$ 1.1 million in 2Q18 and +R$ 220,000 in 1Q18), tax credit 

due to the exclusion of ICMS from the calculation basis for PIS/COFINS (-R$ 1,720 million in 2Q19), legal services connected to the PIS/COFINS court decision (+R$ 3.5 m illion in 2Q19) and 

revision of loss prognosis for labor contingencies related to employees, tax contingencies and civil contingencies (+R$ 221.8 million in 2Q19). 

 

Operating Costs and Expenses were R$ 1,152 million in 2Q19 (-56.4% YoY). Costs were impacted by non-

recurring expenses totaling R$ 1,494 million, a net result of the effects related to (i) ( -R$ 1.7 billion) gain 

from the court decision to exclude the ICMS from the calculation basis of PIS/COFINS (Financial Statement 

note 9), (ii) (+R$ 222 million) revision of loss forecast for labor and tax contingencies (Financial Statement 

note 24) and (iii) (+3.5 million) non -recurring expenses with legal services connected to the PIS/COFINS 

court decision.  

 

 
 

Opex trajectory follows the dynamic estimated in the Company's Strategic Plan, being costs and expenses 

control a pivotal pillar of the strategy. In the first half, the initiatives of the Efficiency Plan generated total 

savings of ~ R$ 330 million. 

 

Performance of Normalized Costs and Expenses Breakdown:  

Personnel Costs rose 8.5% YoY in 2Q19. Such performance was mostly influenced by lower 

provisioning for bonus and profit share in 2Q18, impacting the basis for comparison. In addition, this line's 

performance was also influenced by organic elements such as inflation on wages and benefits. Year to 

date, this line rose 6.1% YoY, maintaining a 9.4% participation in normalized opex. 

 

Selling and Marketing Expenses  fell 5.6% YoY in 2Q19, reflecting the structural trends seen in the 

prior quarters, with efficiency gains generated from initiatives toward process digitization, reduction of 

FISTEL expenses and lower prepaid recharging fees, as well as lower spending on advertising. In 6M19, 

spending on Selling and Marketing fell 2.4% vs. 6M18 despite the impact from the accounting of expenses 

related to the right of using the TIM 3 trademark. 

 

                                                 
3 On May 17, 2018 TIM Participações and Telecom Itália entered into a trademark license agreement, formally granting TIM Part and its subsidiaries the right to 

use the ñTIMò trademark in exchange for the payment of royalties in the amount of 0.5% of the company's net revenues. 

2Q19 2Q18 % YoY 1Q19 % QoQ 6M19 6M18 % YoY

R$ million

(1,152)     (2,642)     -56.4% (2,696)     -57.3% (3,847)     (5,340)     -28.0%

(2,646)     (2,641)     0.2% (2,694)     -1.8% (5,340)     (5,339)     0.0%

Personnel (254)         (234)         8.5% (249)         2.1% (503)         (474)         6.1%

Selling and Marketing (856)         (906)         -5.6% (906)         -5.5% (1,762)      (1,805)      -2.4%

Network & Interconnection (875)         (901)         -3.0% (921)         -5.0% (1,795)      (1,912)      -6.1%

General & Administrative (149)         (134)         10.9% (146)         1.9% (295)         (278)         5.9%

Cost Of Goods Sold (COGS) (240)         (221)         8.6% (199)         21.0% (439)         (402)         9.3%

Bad Debt (188)         (131)         44.2% (173)         9.1% (361)         (246)         46.6%

Other operational revenues (expenses) (84)           (112)         -25.3% (101)         -16.7% (185)         (221)         -16.3%

Normalized* Operating Expenses Ex-COGS (2,406)     (2,419)     -0.5% (2,495)     -3.6% (4,901)     (4,937)     -0.7%

DESCRIPTION

Normalized* Operating Expenses

Reported Operational Expenses

In 2Q19, Normalized Operating Costs and Expenses totaled R$ 2,646 million, virtually stable 

(+0.2%) YoY, demonstrating the Companyôs ability to seek efficiency on multiple fronts. Excluding 

Cost of Goods Sold, normalized Opex fell 0.5% YoY compared to 2Q18. Year to date, Normalized 

Operating Costs and Expenses were stable, totaling R$ 5,340 million (vs. R$ 5,339 million in 6M18). 
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Months' 

payback  

The Network and Interconnection Group (ITX) fell 3.0% YoY in 2Q19,  boosted by lower costs in 

both subgroups. The main improvement factors in the Interconnection su bgroup were: (i) decline in mobile 

termination rate (VU-M), (ii) lower pressure from traffic to other operators and (iii) cost reduction with 

content providers. The subgroup Network was positively impacted by lower costs from leased lines. Year to 

date, it  presented similar drivers with a 6.1% YoY decline. 

 

General and Administrative Expenses (G&A) rose 10.9% YoY in the quarter , mainly explained by 

higher expenses linked to collection services following the start of a new collection operation in late 2018. 

In addition to this effect, the comparative basis in the second quarter of 2018 was lower than the average 

level for the year due to positive impacts on third -party services expenses. Year to date, G&A increased 

5.9% YoY, keeping a participation of 5.6% in total normalized Opex. 

 

Cost of Goods Sold (COGS) advanced 8.6% YoY in 2Q19,  accompanying the dynamics of handset 

revenues, with a  higher average sales price (+22% YoY), more than o ffsetting the reduction in sales 

volume in the period ( -11% YoY). This dynamic led 6M19 COGS to a 9.3% rise YoY. 

 

Provisions for Doubtful Accounts (Bad Debt) increased 44.2% YoY in 2Q19 , a slight deceleration 

compared to growth seen in 1Q19 (+49.2%). It is  still the most challenging cost-related line. The 

performance is explained by a higher revenues base exposed to delinquency due to the 11.8% YoY 

increase in the postpaid base, in addition to a challenging macroeconomic environment (unemployment 

and families' income and indebtedness). This quarter was also affected by events adding to the level of 

Bad Debt as the larger number of involuntarily disconnected customers with active lock-up offers and 

changes in systems and internal processes. In 6M19, Bad Debt rose 46.6% vs. 6M18. 

 

Other Normalized Operating Expenses fell 25.3% YoY in this quarter. The reduction occurred 

mostly due to lower expenses with contingencies, in addition to a reduction in the FUST/FUNTEL 

contribution. These effects led the line to a 16.3% decline YoY in 6M19, leaving its participation in total 

normalized OPEX at 3.5%. 

 

Subscriber Acquisition Costs (SAC = subsidy + commissioning + advertising expenses) totaled 

R$ 51.1 per gross addition in 2Q19, a decrease of 10.6% YoY following lower expenses with 

commissioning and advertising.  

 

The SAC/ARPU ratio ( indicating the payback per client) fell YoY reaching a level 

below 2.2 months, compared to 2.6 months in 2Q18 .  
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FROM EBITDA TO NET PROFIT  
 

*EBITDA normalized according to the items in the Costs section (-R$ 1,494 million in 2Q19 and +R$ 1.1 million in 2Q18). Financial result normalized by monetary correction on tax credit and labor, 

tax and civil contingencies (-R$ 1,051 million in 2Q19). Net income normalized by tax credit and other effects  (+R$ 865 million in 2Q19) and by adjustment to deferred taxes  (+R$ 30.3 million in 

1Q19). 

 

EBITDA (Earnings before interest, taxes, depreciation and amortization)  

 

 

 

EBITDA exposure to MTR was neutral in 2Q19. In this quarter, net MTR 

(revenue ï cost) was null due to a drop  in mobile interconnection 

revenues with a volume similar size to that seen in the MTR cost. 

 

 

 

 

 

 

2Q19 2Q18 % YoY 1Q19 % QoQ 6M19 6M18 % YoY

R$ million

Normalized* EBITDA 1,616      1,522      6.2% 1,497      8.0% 3,113      2,943      5.8%

Normalized* EBITDA Margin 37.9% 36.6% 1.4p.p. 35.7% 2.2p.p. 36.8% 35.5% 1.3p.p.

Total Normalized Items 1,494        (1)             n.a. (1)             n.a. 1,493        (1)             n.a.

Normalized* EBIT 641         518         23.8% 460         39.5% 1,101      1,038      6.1%

Normalized* EBIT 16.7% 13.8% 3.0p.p. 12.1% 4.6p.p. 14.4% 13.8% 0.7p.p.

Normalized* Net Financial Results (120)        (181)        -33.7% (121)        -0.8% (241)        (352)        -31.4%

Normalized* Income tax and social contribution (98)           (1)             11766.9% (87)           12.9% (185)         (105)         76.2%

Normalized* Net Income 423         336         26.0% 251         68.2% 674         581         16.0%

Total Normalized Items 1,680        (1)             n.a. (32)           n.a. 1,648        (1)             n.a.

Reported EBITDA 3,111      1,521      104.5% 1,495      108.0% 4,606      2,942      56.6%

Reported EBITDA Margin 73.0% 36.5% 36.4p.p. 35.7% 37.3p.p. 54.5% 35.5% 19.0p.p.

Depreciation & Amortization (975)        (1,004)     -2.9% (1,037)     -6.0% (2,012)     (1,905)     5.6%

Depreciation (557)         (563)         -0.9% (566)         -1.5% (1,123)      (1,082)      3.9%

Amortization (418)         (441)         -5.4% (471)         -11.4% (889)         (824)         7.9%

EBIT 2,136      517         313.2% 458         366.1% 2,594      1,037      150.2%

EBIT Margin 50.1% 12.4% 37.7p.p. 10.9% 39.2p.p. 30.7% 12.5% 18.2p.p.

Net Financial Results 931         (181)        n.a. (121)        n.a. 809         (352)        n.a.

Financial expenses (270)         (242)         11.5% (176)         53.8% (445)         (486)         -8.3%

Financial income 1,204        58            1986.1% 54            2136.9% 1,257        131          859.0%

Net exchange variation (3)             3              n.a. 1              n.a. (3)             3              n.a.

Income before taxes 3,066      335         814.3% 337         809.9% 3,403      685         396.9%

Income tax and social contribution (964)         (1)             116252.9% (117)         721.1% (1,081)      (105)         927.3%

Net Income 2,103      335         528.5% 220         857.4% 2,322      580         300.6%

DESCRIPTION

Normalized EBITDA in 2Q19 totaled R$ 1,616 million, an increase of 6.2% YoY. The main levers 

for this growth were (i) continued efforts to control costs and expenses, (ii) increased Mobile Service 

Revenues (iii) higher Fixed Service Revenues. In 6M19, Normalized EBITDA totaled R$ 3,113 million, an 

increase of 5.8% YoY. 

 

Normalized EBITDA Margin at 37.9% was again a record 

level for a second quarter. The 1.4 p.p. rise compared to 

2Q18 was mainly influenced by costs performance, which offset 

the more limited expansion of revenues, reflecting a challenging 

macroeconomic environment. In 6M19, Normalized EBITDA 

Margin was 36.8%. 

36.6%
37.9%

2Q18 2Q19

Normalized EBITDA Margin
(%)

0.2%

0.0%

2Q18 2Q19

MTR Exposure on EBITDA
(% over Normalized EBITDA)
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DEPRECIATION AND AMORTIZATION (D&A) / EBIT  

In 2Q19, D&A fell 2.9% YoY , explained mostly by a reduction in the amortization of licenses. Year to 

date, D&A grew 5.6% YoY, totaling R$ 2,012 million. Normalized EBIT in 2Q19 rose 23.8% YoY , 

reflecting EBITDA growth associated with a D&A reduction. In 6M19, Normalized EBIT totaled R$ 1,101 

million, an increase of 6.1% YoY.  

 

NET FINANCIAL RESU LT  

Net Financial Result in 2Q19 was positive by R$ 931 million, mainly impacted by non-recurring effects4 

totaling 1,051 million. Excluding these effects  normalized, Net Financial Result was  negative by 

R$ 120 million, a R$ 61 million improvement compared to 2Q18. This difference is mainly due to 

PIS/COFINS payments over Interest on Equity (stemming from TIM S.A.) announced in May 2018, thus 

affecting the comparative basis. In 6M19, Normalized Net Financial Result was negative by R$ 241 million, 

R$ 110 million better compared to 2Q18, reflecting the same trend of 2Q19.  

 

INCOME TAX AND SOCIAL CONTRIBUTION  

Income Tax and Social Contribution were R$ 964 million in 2Q19, affected by the non-recurring effects 

explained previously. Excluding these effects, Normalized Income Tax and Social Contribution 

would be R$ 98 million in 2Q19, vs. R$ 1 million in 2Q18.  Year to date, this line totals R$ 185 

million, a 76.2% increase YoY. 

 

The adjusted effective rate for 2Q19 was 18.9% from 0.2% in 2Q18, mainly explained by the deductibility 

of the payment of R$ 230 million in Interest on Equity in May 2018. In the first half of 2019 no Interest on 

Equity was booked, so the effective tax rate stood at 21.6% vs. 15.3% in 6M18.  

 

NET INCOME  

 
 

Reported Net Income totaled R$ 2,103 million in the quarter, an increase of 528.5% YoY, with EPS of R$ 

0.87 versus R$ 0.14 in 2Q18. Reported Net Income for 6M19 summed R$ 2,322 million.  

                                                 
4 In 2Q19, Net Financial Result was impacted by non-recurring effect totaling R$ 1,051 million, composed of: (i) acknowledgment of monetary correction on the 

right of excluding ICMS from the calculation basis of PIS and COFINS payments (Financial Statement Note 9) amounting to R$ 1,156 million, and (ii) monetary 

correction of labor, tax and civil contingencies following the revision of the prognosis for loss (Financial Statement Note 24) equaling R$ 105 million. 

In 2Q19, excluding the non-recurring effects previously explained, Normalized Income reached R$ 

423 million, up by 26.0% YoY , with Normalized EPS of R$ 0.17 versus R$ 0,14 in 2Q18.  In 6M19, 

Normalized Net Income totaled R$ 674 million, growth of 16.0% YoY.  
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CASH FLOW, DEBT AND CAPEX  
 

 
*EBITDA normalized according to the items in the Costs section (-R$ 1,494 million in 2Q19 and +R$ 1.1 million in 2Q18). Working Capital normalized according to the items in the Costs section  

(+ R$ 1,494 million in 2Q19 and -R$ 1.1 million in 2Q18) and according to the items in the Net Financial Results section (+R$ 1,051 million in 2Q19), reallocated under Cash Flow of non-operating 

activities. 

 

 
 

CAPEX 

Capex totaled R$ 945 million in 2Q19, down by 3.7% compared to 2Q18. Investments continue to be 

allocated in infrastructure (exceeding 90% of the total) mainly projects in IT, transport network and 4G 

technology through 700MHZ and the refarming of 1.8 GHz and 2.1 GHz. Year to date, Capex reached R$ 

1,595 million, stable from 6M18.  

 

DEBT AND CASH  

The 2Q19 Gross Debt was R$ 3,750 million, a reduction of R$ 1,644 million YoY. The current balance 

includes (i) leasing recognition in the total amount of R$ 1,418 million (related to the sale of towers, the LT 

Amazonas project and other financial leasing operations) and (ii) hedge position in the amount of R$ 36 

million (reducing gross debt) which includes derivatives (ñDollar Call Optionò). This quarter was also 

impacted by the reclassification of the remaining amount related to the acquisition of the 700MHz license, 

whose updated amount is R$ 121 million, which the Company is challenging in court5. 

 

TIMôs debt is concentrated in long-term contracts (84% of the total) consisting mainly of BNDES financing 

and Debentures. Approximately 12% of the total debt is denominated in foreign currency (USD) and is fully 

hedged in local currency. The average cost of debt excluding leasing was 7.4% p.y., down 

compared to 8.4% p.y. in 2Q18. During the past 12 months, important debt pre -payments were made to 

BNDES, which together with our normal amortization and debt interest payments totaled R$ 2,617  million. 

 

                                                 
5 Due to an additional cost assumed by TIM Celular (former name of TIM S/A, a wholly-owned subsidiary of TIM Participações), the company should have been 

given a discount in the final price to be paid for the authorization to utilize 700 MHz. However, the methodology Anatel employed to calculate this number was 

different than that in the Public Notice, leading TIM Celular to file an administrative appeal that was denied in December 2014 (as well as those from the other 
Successful Contractors). On June 30, 2015 TIM Celular brought a lawsuit challenging the excessive nominal value of R$ 61 million (R$ 103 million on March 31, 

2019) whose court decision is still pending. (Financial Statement Note 19). 

 2Q19

Reported 

 2Q19

Adjustments 

 2Q19

Normalized 
2Q18 %Y/Y 6M19 6M18 % Y/Y

EBITDA 3,111           (1,494)          1,616           1,521        6.3% 3,112        2,942        5.8%

Capex (945)             -                  (945)             (981)         -3.7% (1,595)      (1,594)      0.1%

EBITDA Normalized - Capex 2,166          (1,494)        671             540         24.4% 1,517      1,348      12.5%

 D Working Capital (3,426)        2,545          (881)           (535)        64.6% (2,367)     (1,036)     128.5%

Operating Free Cash Flow Ex-licenses (1,260)        1,051          (209)           5             n.a. (850)        312         n.a.

Clean UP 700MHZ -                  -                  -                  -               n.a. -           (143)         -100.0%

Operating Free Cash Flow (1,260)        1,051          (209)           5             n.a. (850)        169         n.a.

DESCRIPTION

R$ million

Nor malized Operating Cash Flow (FO CF) for 6M19, excluding the 700 MHz license, was 

negative by R$ 850  million , a reduction of R$ 1,162 million compared to 6M18. This result is a 

consequence of a working capital variation more negative in R$ 1,331 million, mainly prompted by a 

reduction in Suppliers payable. In 2Q19, FOCF was negative by R$ 209 million, a R$ 214 million 

reduction compared to 2Q18.  
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At the end of the quarter, Cash and Securities totaled R$ 1,161 million, a reduction of R$ 1,003 

million YoY. The main movements that affected cash and securities in the last 12 months are presented 

below: 

 

 
 

The average financial yield was s table at 6.5% p.y. in 2Q19 (6.4% p.y. in 2Q18) . Year to date 

the yield was 6.5% p.y. compared to 6.6% p.y. in 6M18.  

 

The Net Debt/EBITDA ratio was 0. 40 x in the quarter, down from 0.52x in 2Q18. In 2Q19, Net 

Debt totaled R$ 2,590 million,  a R$ 641 million decrease compared to 2Q18 when net debt was R$ 

3,231 million.  

  

-1,700

-417
+1,166

-343
-107 +256

5,394

3,750

Debt
2Q18

Pre-Payments Ordinary Payments New Loans IAS 17
Adj.

Anatel
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Recurring
movements

Debt
2Q19

Debt Movements

-716

-837
+1,166

-2,617

+2,0011,151
667

1,013

494

Cash +
Securities¹

2Q18

Dividends
Payment

Fistel New Loans Debt Payments
(interest+principal)

Recurring
movements

Cash +
Securities²

2Q19

Cash Movements

Cash & CE Securities

Prepayment:
-1,700 mln BNDES

¹ Securities: FX Fund
² Securities: Fixed Fund
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QUARTERLY EVENTS AND SUBSEQUENT EVENTS  
 
MOU OF INFRASTRUCTURE SHARING AND OTHER PROJECTS BETWEEN TIM AND VIVO  

On July 23, 2019 TIM Participações S.A. and Telefônica Brasil S.A. signed a memorandum of understanding 

(ñMOUò) to start negotiations regarding: (i) sharing of single-grid 2G network; (ii) establishment of new 

infrastructure sharing agreements for the 4G network in 700Mhz, directed to cities with fewer than 30,000 

inhabitants, which in the future may be expanded to larger cities; (iii)  other network sharing 

opportunities in other frequencies and technologies; and (iv) other  opportunities in efficiency and cost 

reduction in Operations and Network Maintenance. TIM and Vivo see as beneficial the possible 

developments from these discussions toward service quality enhancement at both carriers, as well as 

efficiency in investment allocation and operating costs. 

 

PAYMENT OF INTEREST ON SHAREHOLDER'S EQUITY  

The Company's Board of Directors approved on July 30, 2019 the payment of R$ 368,941,176.47 million in 

Interest on Equity, based on the result of the period ended on June 30, 2019. The payment will occur until 

November 14th, 2019, and the date for identifi cation of shareholders entitled to receive such values is 

August 09th, 2019. 

The approved payment is part of a projection amounting to approximately R$ 1 billion as Interest on 

Equity, related to the fiscal year ending December 31, 2019. 

 

TAX CREDIT RELATED TO THE EXCLUSION OF ICMS FROM THE CALCULATION BASIS 
OF PIS AND COFINS PAYMENTS  
  
In June 2019, due to the final disposal in favor of the Company acknowledging the right to exclude the 

ICMS from the calculation basis of PIS and COFINS payments, the amount of R$ 2,875 million was 

ascertained and registered, of which R$ 1,720 million in principal and R$ 1,155 million in monetary 

correction (amounts related to TIM Celular S.A, incorporated by TIM S.A in October 2018). 

  

In addition to this tax credit booked in 2Q19, TIM S.A.'s last judicial process (originally distributed under 

the name Int elig) was also given a favorable decision on appeal. The Company is carrying out a detailed 

probe into the amounts it will be entitled to, while preliminary estimates point to a total credit of 

approximately R$ 190 million, of which R$ 90 million in princi pal and R$ 100 million in monetary correction.  

  

In March 2017, the Supreme Court (STF) recognized the unconstitutionality of the addition of ICMS to the 

calculation basis of PIS and COFINS payments. TIM Participações through its subsidiary TIM S.A. (prior  

name of Intelig Telecomunicações Ltda., in the condition of incorporator of TIM Celular S.A. and of the 

remaining existing entities in the Group in the past, assignees of lawsuits of the same nature), has 

discussed this subject judicially since 2006, with retroactive effect by 5 years, as permitted by law.  
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OPERATING AND MARKETING PERFORMANCE  

 
 *Market share as at May 2019. 

MOBILE SEGMENT:  

MARKET 

The Brazilian market again saw a decline in mobile additions.  This performance was boosted by 

the prepaid segment, which reported a decrease of 18.1 million lines in the past 12 months due to the SIM 

card consolidation process. On the other hand, the postpaid segment rose 12.2% YoY, with 11.3 million 

net additions in the same period6. 

 

TIM  

TIM ended 2Q19 with  55.0 million active lines, a 2.8% reduction YoY.  This performance 

represents a slower decline of the base, mainly due to the addition of new M2M lines (Porto Conecta 

migration and new IoT customers). Meanwhile, prepaid disconnections happened at a slower pace. The 

combination of these two factors led to the lowest decline in the total base since 2015.  

 

In the postpaid segment the client base totaled 21.3 million,  adding 2.2 million lines in the last 12 

months, up +11.8% YoY. The segment's mix reached an all-time high, 

or 38.8% of the total base (+5.1 p.p. YoY). The new activations again 

provided the biggest contribution for growth in the period, with Controle 

plans accounted for 65% of the total volume. The Company remains 

focused on ensuring superior quality to the base, increasing the mix of 

new pure postpaid clients in loyalty offers (+14.8 p.p. YoY) while 

innovating via relevant launches such as TIM Black Família. In this 

quarter we posted an important addition related to the i ncorporation of 

the M2M access base for Porto Seguro Conecta, as announced by the 

Company at the end of last year. 

 

In the prepaid segment, the client base totaled 33.6 million. TIM maintained its leadership despite 

the 3.8 million net disconnections in th e past 12 months. The segment, still impacted by fierce competition 

and a slow economic recovery, posted a high volume of new activations and churn, which are still pivotal to 

the behavior of the base. Despite this movement, the Company has seized more value from the base 

through attractive offers. In that sense, i t was possible to see a 22% rise YoY in data users in this 

segment.  

 

 

                                                 
6 Based on Anatel figures released in May, 2019. 

2Q19 2Q18 % YoY 1Q19 % QoQ 6M19 6M18 % YoY

Mobile Customer Base ('000) 54,972      56,554      -2.8% 55,083      -0.2% 54,972      56,554      -2.8%

Prepaid 33,644      37,474      -10.2% 34,504      -2.5% 33,644      37,474      -10.2%

Postpaid 21,327      19,080      11.8% 20,579      3.6% 21,327      19,080      11.8%

4G Users Base ('000) 36,333      31,313      16.0% 35,580      2.1% 36,333      31,313      16.0%

Market Share* 24.2% 24.1% 0.1p.p. 24.1% 0.1p.p. 24.2% 24.1% 0.1p.p.

Prepaid 27.2% 26.4% 0.8p.p. 27.2% 0.0p.p. 27.2% 26.4% 0.8p.p.

Postpaid 20.5% 20.5% 0.0p.p. 20.1% 0.4p.p. 20.5% 20.5% 0.0p.p.

Net Additions ('000) (111)         (1,340)      -91.7% (840)         -86.7% (951)         (2,081)      -54.3%

Fixed Telephony Customer Base ('000) 1,006        785          28.1% 946          6.3% 1,006        785          28.1%

TIM Live Customer Base ('000) 507          423          19.7% 486          4.3% 507          423          19.7%

DESCRIPTION

33.7% 
34.9% 

36.2% 
37.4% 

38.8% 

2Q18 3Q18 4Q18 1Q19 2Q19

Postpaid Base Mix
(% over Total Customer Base)

Source: Anatel.
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The 4G base saw  a 16% advance YoY, ending the period with 36.3 million users . The number of 

handsets in this technology reached 71% of the company's voice base (+2.8 p.p . YoY), the larger 4G base 

in the market 7. 

 

The Company maintains its strategy of equipping customers with handsets that allow better data service 

experience. Smartphones reached a total penetration of 87% of the customer base  at the end of 

2Q19 (+2.9 p.p. YoY). 

 

The M2M and Data Terminals base reached 3.3 million lines, +77.3% YoY. The main events in the 
quarter were the internalization of Porto Seguro Conecta lines, whose services are mainly linked to 
vehicle/cargo tracking and POS, and a new Sim card management platform, which will allow the offer  of 
higher added value services. 

 

FIXED SEGMENT:  

The TIM Live base ended 2Q19 with 507k clients, up 19.7% YoY.  

 

Net adds were boosted by FTTH (Fiber To The Home) growth, which 

featured 27k new users in the quarter and 85k in the past 12 months, 

contributing for an increase in the base mix for higher speeds (+5 p.p. QoQ 

and +17p.p. YoY). 

 

In addition, in line with the strategy of expanding the FTTH -covered area, five new cities were launched 

commercially: Duque de Caxias-RJ, Francisco Morato-SP, Franco da Rocha-SP, Camaçari-SP and Anápolis-

GO. In the quarter, households covered by this technology reached 33% of the total.  

 

TIM Live Internet , the offer of residential broadband through the mobile network (WTTX), was launched in 

22 new cities this quarter, ending the period available commercially in 166 locations. The positive 

performance was also noted in the service's customer base, which grew more than 2x in the past 12 

                                                 
7 Based on Anatel figures released in May, 2019. 

TIM Black Família  

In June 2019 TIM innovated again with TIM Black Família. The new portfolio brings the  

entertainment hub concept, launching the first offer in Brazil that includes a Netflix 

subscription. Customers will have shared benefits in addition to TIM Music by Deezer, 

international roaming, data rollover, unlimited social networks and more autonomy t o 

manage data limits. 

423 k

507 k

2Q18 3Q18 4Q18 1Q19 2Q19

TIM Live Clients Evolution
(# users)
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months. The company understands that the experience in the commercialization of this product will be a 

relevant differential for speeding up this business segment with the arrival of 5G.  

 

 QUALITY AND NETWORK 
 

QUALITY AND CUSTOM ER EXPERIENCE 

In July 2019, according to the news published by Tecnoblog8, TIM attested again its superior 4G network 

quality. The Company was the first Brazilian operator to exceed the 80% threshold for 

technology availability , which means that our clients were online  via 4G more often ï 82.4% of their 

connected time, a performance 10 p.p. above the second-ranked player. In addition, the Company  was 

also the leader in latency with 60.9 ms , i.e., the time it takes for data to be  sent to t he user. Both 

metrics showed TIM's commitment to delivering a superior experience to its customers.  

 

 
 

The digital transformation  initiatives have allowed significant advances in the improvement of internal 

processes and, as a result, a superior user experience, thus strengthening TIM's commitment to service 

quality.  

 

2Q19 results confirm once more that the company has been success ful in this trajectory.  

 

The sale of postpaid and consumer control over digital channels grew 41% YoY, while digital recharging 

rose +7 p.p. YoY in the total mix. In 2Q19 TIM compounded its pioneering spirit, launching an innovative 

channel for recharging and checking balances and usage limits. The functionalities are available for any 

prepaid customer through Whatsapp.  

 

 
 

                                                 
8 News released on July 25, 2019. 

61.4 

71.9 

72.1 

82.4 

P4

P3

P2

TIM

4G Availability
(% | Jul -19)

72.5 

69.6 

62.7 

60.9 

P4

P2

P3

 TIM

Latency
(ms | Jul -19)
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Self-service is an important moment within customer experience. This way, the Meu TIM app is a 

fundamental pillar in the simplification of caring processes. The number of unique users in the Meu TIM 

app grew 33% YoY, demonstrating that the Company has been successful in stimulating and providing 

functionalities of interest to customers through this channel. The 10% decline YoY in human interactions 

corroborates this strategy.  

 

 
 

Invoices delivered by digital channels kept growing at a fast pace of 66% YoY, with the n umber of clients 

making payments by digital channels up 31% YoY. 

 

 
 

 

NETWORK DEVELOPMENT 

For another quarter, the Company reinforced its commitment to the evolution of services and quality 

enhancement, in order to ensure a better experience for its customers. This way, TIM took an important 

step in the network infrastructure pillar, which enables of this process. In May 2019 we announced tests 

were being carried out in 5G utilizing the 3.5GHz frequency. The test, coupled with other initiatives such as 

core decentralization and the use of new 5G technologies to increase spectrum efficiency in the current 

scenario, aims to perform possible steps ahead of the commercial launch of 5G in Brazil. 

 

In this qua rter, over 90% of Capex was dedicated to infrastructure projects (Network + IT), and the 

utilization of analytical tools has allowed a more efficient resource allocation. Some of the most important 

initiatives: expansion of the fiber optic network (backbon e, backhaul and FTTH), densification of sites, 

frequency refarming, aggregation of carriers, as well as the advance of sharing projects focused on 4G and 

on transport network.  

 

Regarding the main actions and projects underway focused on modernization, efficiency and/or 

enhancement of our infrastructure during this quarter, we highlight:  

o Refarming the 2.1 GHz frequency to 4G, approximately 280 cities;  

o Infrastructure virtualization project;  

Human Interactions
(# interactions)

-10.3%

2Q18 2Q19

MEU TIM
(single users)

+33%
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o Installation of multiple data centers to enhance experience, both Da ta Center Core (DCC) and Data 

Center Edge (DCE); 

o Availability of VoLTE in more than 3,200 cities; 

o Signing of a memorandum of understanding (MOU) with Vivo to start discussions about network 

sharing opportunities, aiming for quality improvement and efficiency in allocation of CAPEX and 

OPEX;  

 
 

The 4G network remains an important differential for the Company,  which for another quarter ensured its  

leadership in this te chnology with 3,321 cities or 93 % of the urban population covered.  The 

40% growth YoY in network elements allowed 4G data traffic to reach its highest level during this quarter, 

making up 81% of total data volume (+13.0 p.p. YoY).  

 

In 2Q19, total sites reached 19,243 units. The mix of units connected via high capacity backhaul 

maintained 68% of the total, while the total for backbone and backhaul fiber optic advanced 8.1% YoY, 

ending the quarter with 92,500km.  

 

FTTH initiated commercial activities in five new cities in the quarter: Duque de Caxias (RJ), Francisco 

Morato (SP), Franco da Rocha (SP), Camaçari (SP) and Anápolis (GO). The number of households covered 

with this technology reached 1.6 million, while FTTC ended 2Q19 with 3.6 million, totaling 4.8 million 

households in 19 cities (FTTH + FTTC)9. 

 
TIM reached a total of  1,164 active  Biosites  at the end of 2Q19. The development of this 

infrastructure is aligned with the Company's corporate social responsibility values, in addition to being a 

solution for the densification of the mobile access network (antennas/towers) with a very low visual impact. 

Biosites also contribute to harmonization with the environment and urban infrastructure ï a 

multifunctionality beyond the transmission of telecommunications, lighting and security cameras ï these 

structures are cheaper and faster to install.   

 

Currently, the Company is authorized to utilize more than 110 MHz in spectrum, with 36 MHz in frequencies 
below 1 GHz distributed as follows: 
 

Average Spectrum Weighted by Population  

700 MHz  850 MHz  900 MHz  1800 MHz  2100 MHz  2500 MHz  

20 11 5 35 22 20 

 

 

 

 

                                                 
9 (+) Rio de Janeiro (RJ), São Gonçalo (RJ), Nilópolis (RJ), Nova Iguaçu (RJ), São João do Meriti (RJ), São Paulo (SP), Mauá (SP), Poá (SP), Suzano (SP), 

Salvador (BA), Lauro de Freitas (BA), Goiânia (GO), Aparecida de Goiânia (GO) and Manaus (AM). 

2Q19 2Q18 % YoY 1Q19 % QoQ 6M19 6M18 % YoY

4G Cities 3,321      3,138      5.8% 3,295      0.8% 3,321      3,138      5.8%

of which 700 MHz enabled 1,548        1,015        52.5% 1,471        5.2% 1,548        1,015        52.5%

of which VoLTE enabled 3,235        1,559        107.5% 2,710        19.4% 3,235        1,559        107.5%

Urban Population Coverage (4G) 93% 92% 1.4p.p. 93% 0.2p.p. 93% 92% 1.4p.p.

of which 700 MHz enabled 68% 41% 27.5p.p. 66% 2.3p.p. 68% 41% 27.5p.p.

of which VoLTE enabled 91% 47% 44.3p.p. 82% 8.5p.p. 91% 47% 44.3p.p.

3G Cities 3,195        3,113        2.6% 3,186        0.3% 3,195        3,113        2.6%

Urban Population Coverage (3G) 92% 91% 1.2p.p. 92% 0.1p.p. 92% 91% 1.2p.p.

DESCRIPTION
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CORPORATE SOCIAL RESPONSIBILITY  

To access the quarterly report on Social and Corporate Responsibility, please refer to: www.tim.com.br/ri  

 

DISCLAIMER  

The consolidated financial and operating information disclosed in this document, except where otherwise 

indicated, is presented in accordance with the International Financial Reporting Standards (IFRS) excluding 

the effects of  IFRS 16, and in Brazilian Reais (R$), in compliance with the Brazilian Corporate Law (Law 

6404/76). Comparisons refer to the second quarter of 2018 ( 2Q18) and the year to date 2019 (1H 19), 

except when otherwise indicated. 

 

This document may contain forward-looking statements.  Such statements are not statements of historical 

fact and reflect the beliefs and expectations of the Company's management.  The words "anticipates,ò 

"believes,ò "estimates,ò "expects,ò "forecasts,ò "plans,ò "predicts,ò "projects,ò "targets" and similar words 

are intended to identify these statements, which necessarily involve known and unknown risks and 

uncertainties foreseen, or not, by the Company. Therefore, the Companyôs future operating results may 

differ from current expectations and readers of this report sh ould not base their assumptions exclusively on 

the information given herein.  Forward-looking statements only reflect opinions on the date on which they 

are made and the Company is not obliged to update them in light of new information or future 

developments.  

 

  

http://www.tim.com.br/ri
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I NVESTOR RELATIONS CONTACTS 

Telephone Nos.: (+55 21) 4109 -3360 / 4112-6048 

E-mail: ri@timbrasil.com.br 

Investor Relations Website: www.tim.com.br/ri   

For more information on TIM, click link. 

 

ATTACHMENTS 

Attachment 1: Balance Sheet (Without effects of IFRS 16) 

Attachment 2: Balance Sheet Comparison (Pro-forma x With IFRS 9 and 15 x With IFRS 16) 

Attachment 3: Income Statement (Without effects of IFRS 16)  

Attachment 4: Income Statement Comparison (Pro-forma x With IFRS 9 and 15 x With IFRS 16) 

Attachment 5: Cash Flow Statement (Without effects of IFRS 16) 

Attachment 6: Cash Flow Statement Comparison (Pro-forma x With IFRS 9 and 15 x With IFRS 16) 

Attachment 7: Operating Indicators  

 

The Complete Financial Statements, including the Explanatory Notes, are available on the Company's 

Investor Relations website.  

mailto:ri@timbrasil.com.br
http://www.tim.com.br/ri
http://ri.tim.com.br/show.aspx?idMateria=yt6mSvdYZeiML4a/0SdbnA==&linguagem=pt
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Attachment 1 

TIM PARTICIPAÇÕES S.A. 

Balance Sheet (Without effects of IFRS 16)  

 

 
  

2Q19 2Q18 % YoY 1Q19 % QoQ

R$ million

ASSETS 33,046         31,220         5.8% 31,676         4.3%

CURRENT ASSETS 5,974           6,606           -9.6% 6,581           -9.2%

Cash and cash equivalents 667                1,151             -42.0% 915                -27.1%

Short-term investments 494                1,013             -51.3% 753                -34.4%

Accounts receivable 3,015             2,559             17.8% 3,029             -0.5%

Inventories 214                173                23.4% 215                -0.5%

Indirect recoverable taxes 402                331                21.6% 281                43.0%

Direct recoverable taxes 317                274                15.6% 273                16.0%

Prepaid expenses 687                683                0.6% 908                -24.4%

Derivative contracts 26                  64                  -59.2% 47                  -44.7%

Leasing 5                    21                  -78.2% 5                    3.0%

Other assets 147                337                -56.2% 154                -4.2%

NONCURRENT 27,072         24,614         10.0% 25,096         7.9%

Noncurrent assets 5,891           2,925           101.4% 3,923           50.2%

Long-term investments 8                    3                    168.3% 5                    46.4%

Accounts receivable 113                117                -3.6% 104                7.8%

Indirect recoverable taxes 771                902                -14.5% 904                -14.7%

Direct recoverable taxes 3,439             213                1,513.2% 561                512.7%

Deferred income and social contribution taxes (0)                   -                 n.a. 752                n.a.

Judicial deposits 1,267             1,354             -6.4% 1,297             -2.3%

Prepaid expenses 73                  77                  -5.4% 73                  0.1%

Derivative contracts 25                  43                  -42.4% 32                  -22.3%

Leasing 154                186                -17.0% 155                -0.8%

Other assets 41                  30                  39.4% 39                  6.2%

Permanent Assets 21,181         21,689         -2.3% 21,173         0.0%

Property, plant and equipment 11,063           10,952           1.0% 10,767           2.7%

Intangibles 10,118           10,737           -5.8% 10,405           -2.8%

LIABILITIES 33,046         31,220         5.8% 31,676         4.3%

CURRENT LIABILITIES 4,954           6,263           -20.9% 5,877           -15.7%

Loans and financing 568                1,194             -52.4% 650                -12.6%

Derivative contracts 5                    6                    -9.8% 4                    42.5%

Leasing 48                  184                -74.0% 46                  4.1%

Suppliers 2,891             3,388             -14.7% 3,782             -23.6%

Salaries and related charges 236                245                -3.8% 245                -3.8%

Indirect taxes, charges and contributions 419                373                12.4% 435                -3.6%

Direct taxes, charges and contributions 316                129                145.9% 233                35.8%

Dividends payable 55                  239                -77.0% 55                  -0.1%

Authorizations payable 87                  67                  28.9% 66                  31.2%

Deferred revenues 320                431                -25.7% 352                -9.1%

Other liabilities 8                    7                    17.2% 9                    -6.7%

NON CURRENT LIABILITIES 5,972           6,512           -8.3% 5,781           3.3%

Loans and financing 1,800             2,490             -27.7% 1,912             -5.9%

Derivative contracts 10                  -                 n.a. 9                    13.8%

Leasing 1,529             1,728             -11.5% 1,517             0.8%

Authorizations to pay 226                314                -28.2% 358                -37.1%

Indirect taxes, charges and contributions 3                    3                    9.0% 3                    2.1%

Direct taxes, charges and contributions 211                208                1.4% 211                0.3%

Deferred income and social contribution taxes 159                96                  65.0% (0)                   n.a.

Provision for contingencies 1,103             669                65.0% 826                33.5%

Pension plan 3                    4                    -19.2% 3                    1.0%

Deferred revenues 865                949                -8.8% 884                -2.2%

Other liabilities 64                  51                  25.4% 58                  10.6%

SHAREHOLDERS' EQUITY 22,120         18,446         19.9% 20,019         10.5%

Capital 9,866             9,866             0.0% 9,866             0.0%

Capital reserves* 414                414                -0.1% 415                -0.3%

Income reserves* 9,525             7,823             21.8% 9,525             0.0%

Accumulated losses -                 -                 n.a. -                 n.a.

Treasury stocks (7)                   (7)                   -0.2% (7)                   0.0%
Net Income for the period 2,322             350                564.1% 220                957.4%

DESCRIPTION
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Attachment 2 

TIM PARTICIPAÇÕES S.A. 

Balance Sheet Comparison (Pro -forma x With IFRS 9 and 15 x With IFRS 16)  

 
*Without effects of IFRS 9, 15 and 16.  

2Q19 ǧ Abs 2Q19 ǧ Abs 2Q19

Pro-Forma* IFRS 9/15
 IFRS 

9/15/16 
R$ million

ASSETS 33,039       6                 33,046       5,351          38,397       

CURRENT ASSETS 5,970          3                 5,974          (7)                5,967          

Cash and cash equivalents 667               -                   667               -                   667               

Short-term investments 494               -                   494               -                   494               

Accounts receivable 3,153            (138)             3,015            -                   3,015            

Inventories 214               -                   214               -                   214               

Indirect recoverable taxes 402               -                   402               -                   402               

Direct recoverable taxes 317               -                   317               -                   317               

Prepaid expenses 546               141               687               (7)                 680               

Derivative contracts 26                 -                   26                 -                   26                 

Leasing 5                   -                   5                   -                   5                   

Other assets 147               -                   147               -                   147               

NONCURRENT 27,069       3                 27,072       5,358          32,430       

Noncurrent assets 5,818          73               5,891          -                  5,891          

Long-term investments 8                   -                   8                   -                   8                   

Accounts receivable 112               1                   113               -                   113               

Indirect recoverable taxes 771               -                   771               -                   771               

Direct recoverable taxes 3,439            -                   3,439            -                   3,439            

Deferred income and social contribution taxes (46)               46                 (0)                 -                   (0)                 

Judicial deposits 1,267            -                   1,267            -                   1,267            

Prepaid expenses 47                 25                 73                 -                   73                 

Derivative contracts 25                 -                   25                 -                   25                 

Leasing 154               -                   154               -                   154               

Other assets 41                 -                   41                 -                   41                 

Permanent Assets 21,251       (70)              21,181       5,358          26,540       

Property, plant and equipment 11,034          29                 11,063          5,358            16,422          

Intangibles 10,217          (99)               10,118          -                   10,118          

LIABILITIES 33,039       6                 33,046       5,351          38,397       

CURRENT LIABILITIES 4,913          41               4,954          700             5,654          

Loans and financing 568               -                   568               -                   568               

Derivative contracts 5                   -                   5                   -                   5                   

Leasing 48                 -                   48                 700               748               

Suppliers 2,891            -                   2,891            -                   2,891            

Salaries and related charges 236               -                   236               -                   236               

Indirect taxes, charges and contributions 419               -                   419               -                   419               

Direct taxes, charges and contributions 314               2                   316               -                   316               

Dividends payable 55                 -                   55                 -                   55                 

Authorizations payable 87                 -                   87                 -                   87                 

Deferred revenues 281               39                 320               -                   320               

Other liabilities 8                   -                   8                   -                   8                   

NON CURRENT LIABILITIES 5,957          15               5,972          4,831          10,803       

Loans and financing 1,800            -                   1,800            -                   1,800            

Derivative contracts 10                 -                   10                 -                   10                 

Leasing 1,529            -                   1,529            4,924            6,453            

Authorizations to pay 226               -                   226               -                   226               

Indirect taxes, charges and contributions 3                   -                   3                   -                   3                   

Direct taxes, charges and contributions 211               -                   211               -                   211               

Deferred income and social contribution taxes 147               12                 159               (93)               66                 

Provision for contingencies 1,103            -                   1,103            -                   1,103            

Pension plan 3                   -                   3                   -                   3                   

Deferred revenues 862               3                   865               -                   865               

Other liabilities 64                 -                   64                 -                   64                 

SHAREHOLDERS' EQUITY 22,170       (50)              22,120       (180)           21,940       

Capital 9,866            -                   9,866            -                   9,866            

Capital reserves 414               -                   414               -                   414               

Income reserves 9,601            (76)               9,525            -                   9,525            

Accumulated losses -                   -                   -                   -                   -                   

Treasury stocks (7)                 -                   (7)                 -                   (7)                 
Net Income for the period 2,296            27                 2,322            (180)             2,142            

DESCRIPTION
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Attachment 3 

TIM PARTICIPAÇÕES S.A. 

Income Statement (Without effects of IFRS 16)  

 

      
*EBITDA normalized according to the items in the Costs section (-R$ 1,494 million in 2Q19 and +R$ 1.1 million in 2Q18). Financial result normalized by monetary correction on tax credi t and labor, 

tax and civil contingencies (-R$ 1,051 million in 2Q19). Net income normalized by tax credit and other effects (+R$ 865 million in 2Q19) and by adjustment to deferred taxes (+R$ 30.3 million in 

1Q19). 

 

 
 
 

 
 

 
 
 

 
 
 

 
 
 

 
 
 

 
 
 

 
 
 

 
 

 
 

  

2Q19 2Q18 % YoY 1Q19 % QoQ 6M19 6M18 % YoY

Gross Revenues 6,264          5,920          5.8% 6,104          2.6% 12,368       11,745       5.3%

Services Revenues 5,930            5,620            5.5% 5,834            1.7% 11,764          11,212          4.9%

Products Revenues 334               300               11.3% 270               23.5% 604               532               13.5%

Discounts and deductions (2,001)        (1,758)        13.9% (1,913)        4.6% (3,915)        (3,462)        13.1%

Taxes and discounts on services (1,867)          (1,652)          13.0% (1,809)          3.2% (3,676)          (3,258)          12.8%

Taxes and discounts on handset sales (134)             (105)             27.7% (104)             29.4% (238)             (204)             16.8%

Net Revenues 4,263          4,163          2.4% 4,191          1.7% 8,454          8,282          2.1%

 Services Revenues 4,063          3,968          2.4% 4,024          1.0% 8,088          7,954          1.7%

Mobile Service 3,833          3,761          1.9% 3,795          1.0% 7,629          7,542          1.1%

Client Generated 3,504            3,460            1.3% 3,506            -0.1% 7,010            6,887            1.8%

Interconnection 105               162               -35.4% 139               -24.2% 244               360               -32.4%

Others 224               139               62.0% 151               49.0% 375               296               26.9%

Fixed Service 230             207             11.3% 229             0.3% 459             412             11.5%

of which TIM Live 115               88                 30.6% 112               2.6% 227               171               32.7%

Products Revenues 199             195             2.4% 166             19.8% 366             328             11.5%

Operating Expenses (1,152)        (2,642)        -56.4% (2,696)        -57.3% (3,847)        (5,340)        -28.0%

EBITDA 3,111          1,521          104.5% 1,495          108.0% 4,606          2,942          56.6%

EBITDA Margin 73.0% 36.5% 36.4p.p. 35.7% 37.3p.p. 54.5% 35.5% 19.0p.p.

Depreciation & Amortization (975)           (1,004)        -2.9% (1,037)        -6.0% (2,012)        (1,905)        5.6%

Depreciation (557)             (563)             -0.9% (566)             -1.5% (1,123)          (1,082)          3.9%

Amortization (418)             (441)             -5.4% (471)             -11.4% (889)             (824)             7.9%

EBIT 2,136          517             313.2% 458             366.1% 2,594          1,037          150.2%

EBIT Margin 50.1% 12.4% 37.7p.p. 10.9% 39.2p.p. 30.7% 12.5% 18.2p.p.

Net Financial Results 931             (181)           n.a. (121)           n.a. 809             (352)           n.a.

Financial expenses (270)             (242)             11.5% (176)             53.8% (445)             (486)             -8.3%

Financial income 1,204            58                 1,986.1% 54                 2,136.9% 1,257            131               859.0%

Net exchange variation (3)                 3                   n.a. 1                   n.a. (3)                 3                   n.a.

Income before taxes 3,066          335             814.3% 337             809.9% 3,403          685             396.9%

Income tax and social contribution (964)             (1)                 116,252.9% (117)             721.1% (1,081)          (105)             927.3%

Net Income 2,103          335             528.5% 220             857.4% 2,322          580             300.6%

Operating Expenses (2,646)        (2,641)        0.2% (2,694)        -1.8% (5,340)        (5,339)        0.0%

Personnel (254)             (234)             8.5% (249)             2.1% (503)             (474)             6.1%

Commercial (856)             (906)             -5.6% (906)             -5.5% (1,762)          (1,805)          -2.4%

Network & Interconnection (875)             (901)             -3.0% (921)             -5.0% (1,795)          (1,912)          -6.1%

General & Administrative (149)             (134)             10.9% (146)             1.9% (295)             (278)             5.9%

Cost Of Goods Sold (COGS) (240)             (221)             8.6% (199)             21.0% (439)             (402)             9.3%

Bad Debt (188)             (131)             44.2% (173)             9.1% (361)             (246)             46.6%

Other operational revenues (expenses) (84)               (112)             -25.3% (101)             -16.7% (185)             (221)             -16.3%

EBITDA 1,616          1,522          6.2% 1,497          8.0% 3,113          2,943          5.8%

EBITDA Margin 37.9% 36.6% 1.4p.p. 35.7% 2.2p.p. 36.8% 35.5% 1.3p.p.

Net Financial Results (120)           (181)           -33.7% (121)           -0.8% (241)           (352)           -31.4%

Income tax and social contribution (98)               (1)                 11,766.9% (87)               12.9% (185)             (105)             76.2%

Net Income 423             336             26.0% 251             68.2% 674             581             16.0%

Total Normalized Items 1,680            (1)                 n.a. (32)               n.a. 1,648            (1)                 n.a.

DESCRIPTION
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